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more responsible in 2o1o
I n  r l r i s  t t t o t t t h ' s  c o n s u l t -
ant's corner column, Helen
Turnbul l ,  Chief Executive
of Serendipity Africa and a
responsible travel special-
ist,  Ialks about the envirort-
mental management of the
Iilorld Cup and whar direc-
tion the responsible tout'ism
movemenl is heading in this
year.
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big j igsaw appear to be com-
ing together.

In the Western Cape par-
t icu lar ly  there is  a s t rong en-
v i ronmental  component  to
how the event is being man-
aged.  and nat ional ly  a busi -
ness strategy to ensure that
our people at all levels can
be part of and reap tangible
benefits from the event. But
more generally what is the
future of "responsible tour-
isrn" in 2010-and how will
i t influence South Africa?

It is true that governments
across the world are recog-
nising tourisrn as the path to
econornic recovery. provid-

is in 2010? Because in re-

ed it is managed responsibly.
There are some interest-

ing developments indicat ing
that the global recession has
provided a new platform for
socia l ly  and envi ronmen-
tally sensitive tourism, with
the following influences be-
ing seen as important when
travel lers choose a dest ina-
tion: a low carbon footprint:
"roots" travel (searching for
ancestra l  or ig ins) ;  t ravel
philanthropy (leaving a

positive legacy in the com-
munities visited); and, per-
haps the most important of
all, "dream travel"-the de-
sire to make more meaning-
ful connections with local
people, embracing the cul-
ture and heritage by getting
involved.

These dynamics all hold
huge  po ten t i a l  f o r  t he  i n -
dustry here at home and can
create the opportunities we
need to secure future busi -
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the genuine article. We do
no t  need  to  embe l l i sh  o r
manufacture the product ;
i t  is  the real i ty  a l l  around
us. Never mind "100% Pure
New Zealand"-what about
*100% Authentic South Af-
rica"?

We can all try harder to
ident i fy  and package the
treasures that are out there
beyond the traditional, and
learn to telltheir stories with

emotion they deserve.
And why should we do

ality, the grass is definitely
greener on this side.A HelenTurnhull


